The Hanzi Code: Decoding the Visual Logic & Cultural DNA of Chinese Characters

Course Overview

Duration: 5 Hours (1 hour per week for 5 weeks)
Target Audience: Zero-knowledge English speakers, Designers, Business
Professionals, and East Asian culture enthusiasts.

e The Philosophy: No Rote Memorization. We treat Chinese characters (Hanzi) as a
logical system and a visual art form.

I. Why This Course?

e Kill the Fear
e Instant Utility: Focus on real-world US scenarios—Chinatown signs, supermarkets,
museums, and even tattoo analysis.

Il. The 5-Week Syllabus
Week 1: how a picture becomes a minimalist icon.

e The Core: Exploring Pictograms and Ideograms. Understanding how characters convey
meaning through intuition, not just memory.
e Real-World Application:
o "The Supermarket Survival Challenge": Identify natural elements (Rice, Wood,
Water, Fire) on the shelves of 99 Ranch or H-Mart.
o "Calligraphy Appreciation 101": How to judge the "vibe" and style of calligraphy
(Seal, Clerical, Cursive, Standard scripts) even if you can’t read the words.

Week 2: The 90% Cheat Sheet — Cracking the Phonetic Code

e Theme: Revealing the biggest secret of Hanzi—90% of characters are "Phono-semantic”
(Sound + Category).
e The Logic: Learn to "predict" the meaning and approximate pronunciation of unknown
characters just by looking at their components.
e Real-World Application:
o "The Tattoo Translator": A deep dive into Hollywood celebrity tattoos. Learn to
spot semantic traps (e.g., why you shouldn't confuse "Chicken" with "Phoenix").
o "Authentic Naming": Learn the art of balance to choose a Chinese name for
yourself that is cool, meaningful, and culturally grounded.

Week 3: Lego Logic — The Power of Semantic Tags

e Theme: Radicals—the "search tags" of the Chinese language.
e The Logic: Formulaic learning: Person (A) + Wood (K) = Rest ({K); Person (A) +
Speech (&) = Trust ({§). Understand how radicals categorize the world.



e Real-World Application:
o "The Chinatown Walk": Decoding signs for restaurants, pharmacies, and
bookstores. Learn to "see" what a shop sells before reading the name.

Week 4: Social DNA — Numbers, Names, and Hierarchy

Theme: The sense of order and social logic hidden within characters.
The Logic: Use Hanzi to understand Chinese address systems, the culture of humility,
and family structures. Decode surnames (e.g., "Wang" for King, "Zhang" for Archer).
e Real-World Application:
o "The Business Card Intelligence Officer": How to read titles and surnames on
a business card to understand hierarchy, status, and local "cultural myths."

Week 5: Final Showcase — Visual Identity & Design

e Theme: Cross-cultural origins and modern design applications.
e Core Content:
o "The East Asian Visual Guide": Learn to instantly tell the difference between
Chinese, Japanese, and Korean scripts—no more confusion at the museum.
o "The American Guide to Avoiding Bad Chinese": A summary of common
Chinese-language "fails" in Western marketing and life.
e Capstone Project: "The Brand Lab"
o Students act as consultants for a US startup entering China. Using "Lego Logic,"
they will select a radical or character that represents the brand's soul (e.g., using
the "Grass" radical for a sustainable brand).

lll. Key Takeaways & Student Outcomes

1 Skill Acquisition: Move from zero to recognizing 100+ high-frequency characters found in
everyday life within just 5 hours.

2 Personal Branding: Students leave with a personally designed Chinese name and a mock
business card with deep cultural meaning.
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